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Blogging	
  is	
  Addic,ve!	
  A	
  Qualita,ve	
  Case	
  Study	
  on	
  the	
  Integra,on	
  

of	
  Blogs	
  Across	
  a	
  Range	
  of	
  College	
  Level	
  Courses	
  
Dr	
  Natascha	
  Radclyffe-­‐Thomas	
  



	
  



Why	
  blog?	
  

Public	
  yet	
  personal	
  space	
  
New	
  ways	
  of	
  teaching	
  

Offer	
  students	
  new	
  voices	
  &	
  roles	
  
Foster	
  construc,vist	
  learning	
  

Student-­‐centred	
  
Develop	
  literacies	
  

Encourage	
  self-­‐reflec,on	
  
Foster	
  collabora,ons	
  

Allow	
  for	
  flexible	
  learning	
  
Provide	
  online	
  por[olios	
  

	
  



www.onlineschools.org/state-­‐of-­‐the-­‐internet/so..html	
  	
  	
  



Exemplars	
  of	
  good	
  prac,ce	
  

Duke	
  University	
  
UMW	
  
Cornell	
  
Warwick	
  

Hong	
  Kong	
  PolyU	
  



Case	
  Study	
  

Network	
  
Mo,va,on	
  

Independence	
  
Subject	
  knowledge	
  
Visual	
  awareness	
  

	
  

Research	
  
Evalua,on	
  &	
  reflec,on	
  

Wri,ng	
  styles	
  
Digital	
  literacies	
  

Por[olio	
  



Finding	
  a	
  Voice	
  

	
  



Bringing	
  it	
  all	
  Together	
  

	
  



Digital	
  Journal	
  

	
  



An	
  Ecosystem	
  of	
  Blogs	
  

	
  



I’m	
  not	
  really	
  that	
  into	
  blogging…	
  

	
  



New	
  Tricks	
  

	
  
hap://vmcfashion.wordpress.com	
  	
  



	
  

Assignment	
  briefs	
  



	
  

Student	
  Work	
  



	
  

Campus	
  Life	
  



	
  



	
  



	
  

Tips	
  for	
  Student	
  Bloggers	
  
How	
  to	
  blog:	
  
Take	
  a	
  lot	
  of	
  photos	
  
Drad	
  posts	
  &	
  edit	
  them	
  
Use	
  your	
  phone	
  to	
  drad	
  posts	
  
Use	
  a	
  word-­‐processing	
  program	
  for	
  spell	
  check	
  
Make	
  ,me	
  &	
  stay	
  on	
  top	
  of	
  it	
  
Ini,al	
  your	
  posts	
  in	
  a	
  group	
  blog	
  
Don’t	
  blog	
  when	
  you’re	
  angry	
  

Visual	
  design:	
  
Keep	
  it	
  organised	
  
Make	
  your	
  blog	
  look	
  appealing	
  
If	
  you	
  have	
  click-­‐through	
  links	
  make	
  that	
  obvious	
  

Content:	
  
Use	
  detailed	
  photos	
  and	
  videos	
  
Show	
  the	
  process	
  of	
  your	
  work	
  
Find	
  your	
  niche	
  to	
  differen,ate	
  your	
  blog	
  
Be	
  cri,cal	
  but	
  not	
  offensive	
  
Check	
  sources	
  to	
  ensure	
  legi,mate	
  informa,on	
  
Be	
  yourself,	
  it’s	
  a	
  lot	
  easier	
  when	
  you’re	
  not	
  trying	
  to	
  censor	
  yourself	
  



	
  n.radclyffethomas@fashion.arts.ac.uk	
  

Thank	
  You	
  
&	
  

Happy	
  Blogging	
  


